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REGULATION 
on the calculation and payment of tariffs 

payable for the use of works protected by copyright and neighboring rights 
 

Article 1. Purpose and Scope 
1. The Regulation on the calculation and payment of tariffs payable for the use of works protected by copyright 

and neighboring rights (hereinafter referred to as the “Regulations”) is drafted under the statute of the 
Association and applicable legislation. (Amendment 01.03.2015). 

2. The Regulation determine the rules and procedures used by the Association while setting the amount and 
structure of royalties to be paid for the use of works protected under copyright and neighboring rights, as well as 
the payment of royalties by users. (Amendment 01.03.2015). 

3. The Regulation is a set of guidelines, the adherence of which is mandatory for the Association, as well as for the 
users of works protected under copyright and neighboring rights. (Amendment 01.03.2015). 

4. The provisions of the Regulation shall apply to the tariffs established by the Association for the use of works 
protected under copyright and neighboring rights and shall be defined in conjunction with the said tariffs. 
(Amendment 01.03.2015). 

5. In case of non-compliance between the provisions of the Regulation and the provisions of tariffs established by 
the Association, the relevant conditions of the tariffs, as special provisions, shall apply. 

 
Article 2. Definition of Terms 

1. The terms set forth in the Regulation and the tariffs established by the Association shall be defined as follows: 
1.1. User - a natural person and/or legal entity that uses works protected under copyright and neighboring rights. 

(Amendment 01.03.2015). 
1.2. The repertoire of the Association – works protected under copyright and/or neighboring rights of both local 

authors and neighboring right holders or their heirs/successors and/or other copyright and neighboring right 
holders, as well as foreign countries similar copyright and/or neighboring rights collective management 
organizations under reciprocal agreement with them, authors and/or right holders, their heirs/successors and/or 
other right holders of which, transferred their exploitation copyright and neighboring rights to the Association 
for collective management. Also, those works protected under copyright and neighboring rights authors and/or 
neighboring right holders of which have note transferred their right the Association for collective management. 
(Amendment 01.03.2015). 

1.3. Deleted - (Amendment 01.03.2015). 
1.4. Public performance - the presentation of a work, performance, phonogram, video gram, program of 

broadcasting organization belonging to the repertoire of the Association through declamation, acting, singing, 
dancing or otherwise, either directly (live performance) or by means of any device in a place(s) where a public 
performance may be perceived without requiring public transmission, and where the persons who are not 
family members or family friends are present or may be present. Public performance of audiovisual works is 
considered to be a display of the images of the work in sequence. (Amendment 01.03.2015). 

1.5. Communication to the public - broadcasting of images and/or sounds of work, performance, phonogram, video 
gram, program of broadcasting organization belonging to the repertoire of the Association, over the air, by cable 
or other means (except for distributing copies of works or phonograms) so that the transmission of the image 
and/or sound may be perceived by individuals who are not family members or family friends at a place(s), which 
is at such a distance distanced from the place of broadcasting that the images and/or sounds may not be received 
at the reception place(s) without such broadcasting, including in a way that subject matters of copyright or 
neighboring rights and databases may be accessible to any person at a time and from a place of his/her choice. 
(Amendment 01.03.2015). 

1.6. Public display - demonstration of an original work or its copy directly or on a screen via a tape, slide, picture 
frame or any other technical means, where persons who are not family members or family friends are present or 
may be present. Public display of audiovisual works will be considered as showing separate shots without 
sequence 
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1.7. Reproduction - making of one or more copies of a work protected under copyright or neighboring right directly 
or indirectly, in whole or in part, by any means and in any form, including in the form of sound and video 
recording. Recording in electronic (including digital), optical or any other machine-readable form for temporary 
or permanent storage shall also be considered as a reproduction. (Amendment 01.03.2015). 

1.8. Reprographic reproduction (copying) - a facsimile reproduction of an original or a copy of a work, data or other 
material expressed in written or graphic form in any size with the help of photocopying or other technical 
means. Recording in an electronic (including digital), optical or other machine-readable form shall not be 
deemed as a reprographic reproduction. 

1.9. Technical means - any device, including a radio receiver, TV, monitor, speaker, etc., through which the 
audio/video signal is transmitted and delivered to the user. 

1.10. HoReCa sector – group of entities, which is engaged in the business of food service, customer leisure, 
entertainment and/or hotel services in the manner in which the service rendering process is usually carried out 
with public performance of the works protected under copyright and neighboring rights, and such entities are 
established in one of the following form: 
Restaurant - a public catering enterprise with a wide range of complex cooking dishes, including ordered and 
branded. Including wine and spirits, including tobacco and confectionery, with an upgraded level of service 
combined with the leisure and relaxation of customers; 
Bar – a public catering enterprise with a bar counter that sells mixed, strong and light alcoholic and non-
alcoholic beverages, breakfasts, desserts, flour confectionery and purchased goods; 
Cafe - a customer catering and leisure enterprise, which offers a range of limited products compared to the 
restaurant. Sells branded, ordered dishes, products and spirits; 
Public house - a publicly affordable enterprise, or an enterprise dedicated to serve special contingent, which 
produces and sells dishes according to the variety of menus on weekdays and does not sell alcoholic and 
alcoholic beverages.; 
Dining room - a public catering enterprise dedicated to serve customers in short time with narrow varieties of 
raw materials, simple preparation and a limited range of dishes; 
Fast food outlet - a public catering enterprise that offers customers mainly fast food dishes where alcohol and 
spirits are not sold; 
Banquet Hall - a public catering enterprise, which hosts one-time events and public performances of musical 
works are not permanent; 
Club - an enterprise that is mainly designed for regular music and dance events, which usually offers customers 
a certain range of dishes and alcoholic and non-alcoholic beverages; 
Hotel - a building intended for the reception/accommodation of a traveler or any person who has temporarily 
moved from his/her place of residence and/or for any purpose. The class of the hotel is determined by the 
relevant state body; 
Motel - a hotel designed for motorists; 
Camping - a camp for motorists and/or hiking (summer apartments, tents with basic facilities), which is usually 
located outside the city and/or in a recreation area. (Amendment 01.03.2015). 

1.11. Children's Center - an enterprise dedicated for children's entertainment, which is equipped with various means 
and types of services necessary for children's entertainment. 

1.12. Sports-recreational facility – an enterprise equipped with sports recreation, spa, fitness and/or other similar 
facilities and types of services. 

1.13. Live event - a concert, festival, show, circus, theatrical and other spectacular performance designed for a specific 
and/or open audience and held at a predetermined time and place. 

1.14. Transport - land (road, rail), air and water transport intended for the transportation of passengers and/or cargo. 
1.15. Station - any station, metro or other facility where passengers can purchase a passenger ticket for traveling with 

any transport, board or leave the transport, or wait for a transport. 
1.16. Copy shop – an enterprise where reprographic reproduction of works protected under copyright can be made by 

copying machine and / or other technical means. (Amendment 01.03.2015). 
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1.17. Sound recording studio - an institution that carries out the production of one or more audio and video copies of 
works protected under copyrighted and neighboring rights directly or indirectly, in whole or in part, in any 
medium or form. (Amendment 01.03.2015). 

1.18. Music box - a device that has a serial number assigned by the manufacturer, which allows its identification and 
through which the public performance of works protected under copyright and neighboring rights can be 
carried out. (Amendment 01.03.2015). 

1.19. Publishing house - a person who makes publication/reproduction of literary, arts and/or scientific works by 
technical and other means. 

1.20. Broadcasting organization – natural or a legal person holding a license and/or an authorized person, who 
transmits, under the sole editorial responsibility, products provided for by the personal broadcasting grid, so that 
at specified times allowed by the broadcasting grid, they are simultaneously available to viewers/listeners. 

1.21. TV Broadcasting Organization – TV broadcasting by using ground and orbital stations of satellite systems, or 
broadcasting of programs using frequency spectrum performed by general and specialized broadcasting 
organizations. (Amendment 23.10.2014). 

1.22. Radio Broadcasting Organization – organization carrying out on air and cable primary broadcasting using radio 
frequencies. (Amendment 23.10.2014). 

1.23. Internet Broadcasting Organization – organization carrying out primary broadcasting in internet copyrighted 
and neighboring rights’ works belonging to the Association repertoire with internet wire or wireless, IP 
network or other technical means, except retransmission on internet, where tariffs set for the transit 
broadcasting organizations apply for persons carrying out retransmission. (Amendment 01.03.2015). 

1.24. Mobile Broadcasting Organization - organization carrying out primary broadcasting copyrighted and 
neighboring rights’ works belonging to the Association repertoire with digital network, including mobile 
communication network for customers of mobile communication network. Except retransmission using mobile 
communication, where tariffs set for the transit broadcasting organizations apply for persons carrying out 
retransmission. 

1.25. Regional Broadcasting Organization – an organization broadcasting in one broadcasting geographical area. 
1.26. Transit broadcasting operator - a person who carries out authentication activity, which includes unaltered 

transmission (without making editorial changes in TV or Radio programs) of TV or Radio broadcast lawfully 
received from the broadcaster and delivering to the final customers by using general electronic communication 
networks and means. 

1.27. Cable Broadcasting - Broadcasting using a cable network. 
1.28. Ringtone – audio signal fixed during an incoming call and/or short text/multimedia message on a cell phone. 
1.29. Ring back tone - cell phone buzzer. 
1.30. Music on hold - music works used in telecommunications, in anticipation of a subscriber or while waiting in 

line. 
1.31. Broadcasting grid - A document drafted by a broadcasting organization containing the names of programs, a 

short annotation, and broadcasting time. 
1.32. Broadcasting Revenue - Total revenue from broadcasting, including VAT (except for rent, grants, and other 

non-broadcasting income). 
1.33. Total income - any monetary or other non-monetary income, including VAT, which the beneficiary received as 

a result of direct activities during the relevant reporting period. For the purposes of this Regulation, the activity 
shall mean the performance of such functions by the user as a result of the implementation of which the person 
is considered to be the user. 

1.34. Budget - any monetary or other non-monetary asset, including VAT that the user has spent and/or spends 
during the relevant reporting period to carry out his or her direct activities. For the purposes of this Regulation, 
the activity shall mean the performance of such functions by the user as a result of the implementation of which 
the person is considered to be the user. 

1.35. Subscription income - any monetary or other non-monetary income received from subscribers, including VAT, 
which is paid by the subscriber, i.e. any natural and/or legal person receiving the user's services, in exchange for 
receiving the services for which the user is considered to pay the royalties. 
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1.36. Placement budget - the amount actually paid by the customer, including VAT, for the placement of an 
advertisement/commercial containing a work belonging to the Association's repertoire, regardless of whether 
the specified amount was paid directly to the advertisement/commercial placement organization or to the 
intermediary organization. 

1.37. Distribution Price - The price including VAT, the price at which the user makes the first sale of the product 
and/or service, regardless of fact that this is done to the end customer, or to any intermediary party or delivery 
of the product and/or service to the order maker. 

1.38. Deleted (Amendment 15.01.2016). 
1.39. Deleted (Amendment 15.01.2016). 
2. Other terms indicated in the Regulation and in the tariffs shall have a definition given in the Law of Georgia on 

Copyright and neighboring rights and other legislative acts of Georgia. 
 

Article 3. Cases subject to payment of royalties 
1. The royalties are paid for public performance of the works protected under copyright and neighboring rights 

belonging to the repertoire of the Association, communication to the public of copyrighted works, public 
display, reproduction, reprographic reproduction and other types of usage indicated in the Law on Georgia on 
Copyright and neighboring rights. (Amendment 01.03.2015). 

2. Paragraph 1 of this Article shall not apply to works which are not protected under copyright and neighboring 
exploitation rights, in particular: 
a) Works in public domain; 
b) A work of an author after 70 (seventy) years his/her death; 
c) On performance, if 50 years have elapsed since the first performance, and if the fixation of the performance 

(except that fixed in the form of a phonogram) within this period has become legally available to the public 
through publication or communication to the public, 50 years after the first occurrence of one of these facts; 
and if within this period, a fixation of the performance in a phonogram has become legally available to the 
public through publication or communication to the public, 70 years after the first occurrence of one of 
these facts (Amendment 23.06.2021); 

d) On the phonogram and video gram, if 50 years have passed since their first recording, and if the phonogram 
and/or video gram became legally available to the public through publication or communication to the 
public within this period, 70 years after the first occurrence of one of these facts (Amendment 23.06.2021); 

e) On the program of the air (cable) broadcasting organization, on the air (cable) of which 50 years have passed 
since the first broadcast. (Amendment 01.03.2015). 

3. The user, together with the payment of the royalties, is obliged to submit the information on the use of the 
works protected under copyright and neighboring rights, which is necessary for the collection and distribution 
of the royalties, to the Georgian Copyright Association upon its request. The user is responsible for the 
comprehensiveness and accuracy of the information provided in accordance with the rules established by law. 
(Amendment 01.03.2015). 

 
Article 4. Methodology for setting the structure, amount and rules of payment of royalties 

1. The method royalty rate calculation varies according to the form of use of the works protected under copyright 
and neighboring rights. The rate is determined by the principles of objectivity and Non-discrimination, 
unambiguous and specific amount which is calculated with taking into account the following circumstances: 
economic value of using works protected under copyright and neighboring rights in very particular context, 
existing market conditions, international practice of rate calculation, etc. (Amendment 01.03.2015). 

2. Depending on the specifics of the user's activities, the calculation method and amount of the royalty is different. 
The royalty can be determined by the percentage of income received as a result of the user's activities or 
percentage of a certain budget spent, as well as the number of places or size of space connected to fixed amount, 
etc. In some cases, certain minimal tariffs are also necessary to be applied. (Amendment 01.03.2015). 

3. In accordance with the principles of flexibility and efficiency of collection/distribution of royalties, the royalties 
may be payable once or on a permanent basis, determined by the monthly, quarterly, annual or other 
periodicity provided for in the license agreement. (Amendment 01.03.2015). 
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4. Except reproduction of the work, the tariffs established by the Georgian Copyright Association apply to the 
users regardless of the duration and number of used works protected under copyright and neighboring rights. 
(Amendment 01.03.2015). 

5. The tariffs established by the Georgian Copyright Association includes state taxes. 
6. The mandatory minimum royalty rate applies to the user only if the amount of the royalty to be paid with the 

calculation by the established method is less than the minimum rate. (Amendment 01.03.2015). 
7. When calculating the rate according to the proportional share, the proportional share shall be determined in 

proportion to the used works protected under copyright and neighboring rights by the user during the carrying 
out of its activity. (Amendment 01.03.2015). 

8. Changes in the established tariffs can be made on the basis of changes in existing market conditions and other 
circumstances used in determining the rate and relevant international recommendations. 

 
Article 5. Corrective ratios of the payable royalties 

1. The correction ratios of the royalty to be paid by the users shall be determined by the following parameters: size 
of space intended for service rendering, territorial location of the user, and a number of same type 
entities/enterprises owned/possessed by the user. (Amendment 01.03.2015). 

2. Depending on the territorial location of the user, the purpose of use and/or the source of funding, the reduction 
tariffs of royalties may be provided in the amount of 20-90%. (Amendment 01.03.2015). 

3. For the users, who carry out uniform activities/services in accordance with the tariffs established by the 
Georgian Copyright Association, the correction ratios shall be based on the number of entities/enterprises of one 
type owned/possessed by the user and following discount shall apply: 
a) In case of 3 to 7 entities/enterprises owned/possessed by the user, 5% of the total amount of the tariffs; 
b) In case of 8 to 15 entities/enterprises owned/possessed by the user, 10% of the total amount of the tariffs; 
c) In case of 16 to 30 entities/enterprises owned/possessed by the user, 15% of the total amount of the tariffs; 
d) In case of 31 to 50 entities/enterprises owned/possessed by the user, 20% of the total amount of the tariffs; 
e) In case of 51 to 100 entities/enterprises owned/possessed by the user, 25% of the total amount of the tariffs; 
f)    In case of 101 to 150 entities/enterprises owned/possessed by the user, 30% of the total amount of the tariffs; 
g) In case of 151 to 200 entities/enterprises owned/possessed by the user, 35% of the total amount of the tariffs; 
h) In case of more than 200 entities/enterprises owned/possessed by the user, 40% of the total amount of the 

tariffs (Amendment 23.06.2021). 
31        For the user who carries out public performance of musical works, the discount provided in paragraph 3 of 

Article 5 apply regardless type of activity of entities/enterprises owned/possessed by the user, unless one 
entity/enterprise is a part of existing entity/enterprise. (Amendment 01.08.2017). 

4. Deleted - (Amendment 01.03.2015). 
5. For the users, who pays royalties set by the Georgian Copyright Association based on the size of space used for 

rendering the service, following discount shall apply per entity/enterprise: 
a1) In case of 4001 to 6000 square meters, 5% of the total amount of the tariffs; 
a) In case of 6001 to 8000 square meters, 10% of the total amount of the tariffs; 
b) From 8001 - in case of up to 10000 square meters, 15% of the total amount of the tariffs; 
c) In case of 10 001 to 20 000 square meters, 20% of the total amount of the tariffs; 
d) From 20001 - in case of up to 30000 square meters, 25% of the total amount of the tariffs; 
e) In case of 30001 to 40000 square meters, 30% of the total amount of the tariffs; 
f)    In case of 40001 to 50000 square meters, 35% of the total amount of the tariffs; 
g) 50000 square meters and more, 40% of the total amount of the tariffs (Amendment 23.06.2021). 

6. Users who carry out activities in accordance with the tariffs established by the Georgian Copyright Association 
with charitable purposes 50% discount of the tariffs apply. For the purpose of this Regulation charitable 
activities is defined as supporting directly or with the intermediary, voluntarily and non-commercially for the 
persons that are in need of support. Charity does not include the provision of assistance by a natural person to 
his/her relatives or assistance by a legal person to the heads of its governing bodies and/or to their relatives, if 
this legal entity is considered a sponsor by the Law of Georgia on Advertising. Also, assistance provided by the 
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state and municipal bodies and activities in support of the enterprise, political party or other election subject 
participating in the elections. (Amendment 15.01.2016). 

7. Deleted (Amendment 26.02.2016). 
71.        In case of one-time payment of a total royalty of at least one year by the user a discount of 10% shall apply. The 

discount also applies to a user who, based on the principle of seasonality, operates for several months during the 
year and pays the full royalty rate in advance for the entire year, regardless of the number of months. 
(Amendment 01.08.2017). 

72.        In case of prior communication with the association and obtaining license before public performance of musical 
work and/or phonogram in its entity/enterprise by the user a discount of 10% shall be applied for one year to 
the user, unless the user already holds the association's license in connection with other entity/enterprise 
owned/possessed. (Amendment 01.08.2017). 

73.        User who already pays royalties for the usage of works protected under copyright, for usage of object protected 
under neighboring rights in the same entity/enterprise a discount of 10% shall apply for one-year period. 
(Amendment 01.08.2017). 

8. In case of simultaneous existence of the conditions provided for in paragraphs 2, 3, 31, 5 and 6 of this Article, a 
higher discount rate shall be applied for the user. (Amendment 01.08.2017). 

9. In case of simultaneous existence of the conditions provided for in this Article, first paragraphs 2, 3, 31, 5 and 6 
shall be executed and afterwards calculation of discounts in paragraphs 71, 72 and 73. (Amendment 01.08.2017) 

10. In case of simultaneous existence of two conditions from paragraphs 71, 72 and 73 of this Article, single 15% 
discount shall apply for the user. (Amendment 01.08.2017). 

11. The corrective ratios provided in this Article shall not apply to royalty payable by light construction catering 
and entertainment seasonal users. (Amendment 22.05.2018). 

 
Article 6. Final Provisions 

1. The Regulation shall enter into force upon its approval by the Authorized Body. 
2. Amendments to the Regulations and/or its termination shall be carried out in the same manner as used in the 

adoption of the Regulation. 
3. The Regulation shall be published on the official website of the Association or shall be made available for the 

members and users of the Association by any other means. 
 

Approved by the Board of the Association on 25.07.2011 
 
 


